FIRST4 ADOPTION

Email markefing checklist

Emailisavery powerful marketingtoolwhen used well. If youare goingto communicate with people
using email, please make sure they opt-in. Judicious use of emailto encourage people to keep considering
adoptionasafirst choice methodto starting/building their family can work well. Here are some things to
considertogetyoustarted.

1. Makesure your contactlistis up to date and remove opt outs

2. Createaplaintextversion tomatch the contentinyour HTML version

3. Ensurelinksgototheright place. Guide people toyour website

4. Tracklinksusing Google Analytics - find out what works and what doesn’t. Adjust future
messages accordingly

5. Personalise emailsand make sure that namesare correct. There willnormally be asend preview
option

6. Make sureyou have anunsubscribe buttonand thatit works correctly
7. Dontsendfroma‘donotreply or‘noreply’ emailaddress

8. Subjectlinesshould be less than 40 characters; they should not contain exclamation marks,
excessive punctuation or be made up of ALL CAPITALS

9. A/Btestsubjectlines

10. Make sure your emailhasa clear calltoaction. Say somethingimportantimmediately -agood
start willensure better open rates

1. Keep copyshortandtothe point

12. Uselocal content - make your message relevant to your reader’s geographical location
13. Spellcheckandaska colleague to proof read

14. Checkyouremailworkswellin different browsers including mobile devices

15. Bestdaysand timesfor maximum open rates are Tuesday, Wednesday and Thursday at about
lunchtime

If you are considering using email marketing to reach adopters please contact Paul Sutton on 020
78410514 (or paul@firstgadoption.org.uk) and he will be happy to talk you through the initial steps.



