FIRST4 ADOPTION

Print

Things to consider when planningan advertising campaign using printed media.

1. Newspapers
0 Veryquicktogetyouradvertpublished,butveryshortshelflife
O Runtheadvert morethanonce if your budget allows. Some people may not respond the
ﬂrsttimetheyseeyouradvertrathergetintouchonthez”dorgrdsighting

2. Magazines
0 Longershelflifethan newspapersas people are generally notaverse to reading an out of
date magazine
0 Peoplealsospendlongerreadingamagazine thananewspaper so haveabetter chance
of seeing youradvert

3. Imagery
0 Photostendtobe more effective than drawings

Colour photography is more effective than black and white

High quality images have more impact

Storytelling; try to make sure your photos have meaningand support your message
Always support your photos with carefully chosen text

Image resolution should be 300dpi (dots perinch)

O0O0O0O0

4. Copywriting
0 Useheadlinestograbreadersattention
0 Openingsentence needs tobeinteresting
0 Thinkshort;words/sentences/paragraphs - people’s attention spans are getting shorter
andshorter
O Focuson positive messaging
0 Alwaysuseaspellchecker and proof read

5. Testing
0 Testyourmessaging with people whoare part of your target audience
0 Askforsuggestionsonhow messaging could beimprovedandadaptaccordingly

6. Formatting
0 Usedifferentfontssparingly;sticktoyourbrand
O Usecapitalised text sparingly, for headingsand emphasis only
0 Useboldforemphasis,not foreverythingasit's harder to read than normaltext

7. Checkadvertwiththe print company before goingto print
O Filespecifications
0 Specific colour profiles
O Acceptablefiletypes



